
PRESS KIT

WWW.THEMOODFACTORY.COM
@GETYOURMOODON



OUR FOUNDER

Kathryn Goetzke
President & Chief Mood Officer,

The Mood Factory, and Founder, iFred.org

Kathryn Goetzke is an entrepreneur, strategic consultant and 

global depression advocate. She is the entrepreneur and 

innovator behind Mood-lites™, a brand that achieved over 35 

million dollars in retail sales. As her role as Chief Mood Officer 

at The Mood Factory, she is committed to getting people into 

the present moment through her new line of product based on 

how scents impact moods, and 21 Day courses teaching habits 

of how to live a positive, engaged, productive life.

Kathryn is a global mental health ambassador, overcoming 

her own battles with depression, anxiety, ADHD, PTSD and 

addictions through therapy, medication, lifestyle changes, and 

support. She lost her father to suicide at 19 and knows all too 

well the negative consequences of untreated mental health 

on both the self and the family system. She has committed 

her life to helping support others not only the treatment of 

mental health disorders, but prevention through lifestyle 

modifications and efforts in school. 

Ms. Goetzke began her career with 3M Corporation, where 

she worked as a Research Manager and moved to IDS to lead 

communication efforts for rebranding IDS mutual funds to 

American Express, and served in several capacities in New 

Products, Marketing, Research and Promotions. She then set 

out to create her own company and brand and do the first 

national cause marketing campaign in mental health.

Kathryn and her work has been featured in Entrepreneur 

Magazine, Home, InStyle, Family Living, Scholastic Choices 

Magazine, and others. She has spoken at the United Nations, 

the Global Mental Health Movement Conference in Athens 

and South Africa, at Mental Health Community Associations 

Conference, The Kennedy Forum, The World Bank, the Scent 

Marketing Institute, and more. 

She has been featured on multiple radio and television shows 

including BBC, WGN Chicago, CBS Chicago, Tasty Trade, and 

eWomenNetwork. Ms. Goetzke is a regular contributor to the 

Huffington Post and PsychCentral, and serves on advisory 

boards for FundaMentalSDG, Y Mental Health, Women’s Brain 

Project, and the Global Mental Health Movement. 

Ms. Goetzke is most proud of her work for Hopeful Minds, 

a program iFred developed to teach Hope to kids based on 

research it is a teachable skill. As hopelessness is the primary 

predictor of suicide and #1 symptom of depression, learning 

how to create, maintain, and grow a hopeful mindset is critical 

to prevention of anxiety, depression, and suicide. iFred sees 

Hope as a Human Right and is committed to making it free and 

available to all.

Kathryn has a Master of Business Administration degree in 

International Marketing Management from the University 

of St. Thomas, and a Bachelor of Arts degree in Psychology, 

International Studies and Biology from Winona State 

University. She currently resides in Reno, Nevada, where she 

enjoys hiking, meeting new people, hiking with her pup, skiing, 

and solving complex global challenges.

Our experts are global leaders in aromatherapy, colors, scents, happiness, nutrition, retail, 
and moods. They are passionate about their trades and committed to making the world a 
better, happier, more productive place. Learn more about their amazing work.
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COURSES

Happiness Journey

Serenity Journey

Getting present through sensory 
engagement, silencing your inner 
critic, and dropping perfectionism 
can all help cultivate happiness in our 
daily lives. 

The Mood Factory has partnered 
with celebrity psychologist Elizabeth 
Lombardo to develop 21 Days To 
Happiness, A program designed to 
help uncover methods of manifesting 
satisfaction & joy in our lives.

Would you like more ease, calm, and 
clarity in your life? Introducing the 21 
Days to Serenity challenge!

Our course is quick, easy, and led by 
a world-renowned Wellness coach, 
Dr. Elizabeth Lombardo. Each day, 
we send you one 2-3 minute video 
with a specific action step to take 
and practice to reduce stress and 
improve your mood. You can watch 
the videos on the train, listen in the 
car on your way to work, or perhaps 
in bed before you start your day.

Pure Essential Oils

Mood-air™
Water-Free
Essential Oil
Aroma Diffuser

 Mood-scents™
 Essential
 Oil Blends  
  Available in Moods:
  Happiness, Energy,    
  Serenity, Tranquility

Mood Starter 
Pack 
Mood-Sticks™
Available in Moods: 
Happiness, Energy,    
Serenity, Tranquility

Mood
Happiness
Line™

Mood-oils™
Mood-sprays™
Mood-butters™
Mood-bombs™

Mood-steamers™
Mood-sticks™
Mood-scrubs™
Mood-scents™

CONSUMER PRODUCTS
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The course gives quick videos with a daily practice to focus on each that takes you on a journey to greater engagement, 
joy, and well-being by teaching concepts like the hot tub syndrome, dropping perfectionism, staying in the yellow zone, 
and more! 

Let’s lead a less stressed, more fulfilled life together. We hope you join us on the journey to greater Serenity.



FEATURES

I love the Serenity Mood-
sticks and the Happiness 
Mood-sticks that I recently 
received. They are both 
heavenly scented balms that 
you can use on your sensory 
points or simply smell and 
enjoy. Full of essential oils, 
these products will help 
improve your mood.  

I think it’s wonderful that 
you tie it to a charity.
- KIM GREEN-KERR
VP & GM & Medium Business, Sprint 

FEATURES

Decrease Stress with Sensory Products- Dr. Elizabeth Lombardo
Advisory Board, The Mood Factory

- Dawn S.
As featured on KellysThoughtsOnThings.com
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SCENTS & MOODS

 Scents have been used for centuries for pleasure 
and well-being.  Ancient Egyptians kept aromatics used 
for medicine and perfume in beautiful bottles, which 
have been preserved in their tombs.  The writings of 
ancient Greeks, Romans, Chinese and Hebrews all 
mention medicinal and aromatic scents.  Many of the 
essences used thousands of years ago are still available 
today.

 In present time we also use fragrances to 
make the products we use and our environment more 
pleasant, with perfumes and body lotions being obvious 
examples.  We also have aromatic candles and diffusers, 
sachets in our lingerie drawers, and fabric fresheners for 
our clothes and bedding.  Scents are used to enhance the 
flavor of food, make cleaning products more appealing, 
and improve the ambience of a room.  There was even 
a short-lived movie concept called smell-o-vision, and an 
idea for a cell-phone that released “smell-tones” when a 
call is received.  (The idea was scrapped because people 
didn’t like the idea of their pants being soaked with 
perfume every time someone calls.)
 
 The  science of the sense of smell,   Aromachology, 
focuses on our perception of smells.  It refers to collection 
of data to study the interrelationship of psychology and 
fragrance technology to transmit a variety of specific 
feelings and enhance behavior through the olfactory 
experience. Research seeks to establish the effects of 
aromas on human behavior. It focuses on the olfactory 
system, which provides us with our sense of smell. 

 The olfactory system is comprised of neurons 
called olfactory sensors, which recognize odor molecules 
and then send signals to the olfactory bulb, located above 
the eyes.  Signals from different sensors are targeted to 
different spots that form a sensory map.  From there the 
signals reach the olfactory area of the cortex, the area of 
conscious thought. In addition, the information travels 
to the limbic system, which is the primitive part of the 
brain that include areas that control emotions, memory 
and behavior.  Memories of smells are stored in the 
hippocampus, and through relational memory certain 
smells trigger certain memories. Researchers continue 
to use brain-mapping to determine how the olfactory 
system works.

 Because olfactory information goes to both the 
primitive and complex parts of the brain it affects our 
actions in more ways than we think.  The connections 
between odors and emotions have an obvious survival 
value for our species.  The smell of good food is 
appealing, while the smell of rotten food is not.  We 
recognize either the “yecchh” or the attraction of smells, 
without cognitive awareness of the actual source of the 
aroma.  Aromachologists use these emotional ties, as 
well as scientific studies to substantiate hypothetical 
effects of scents, when formulating aromas to foster 
moods.

 Aromatherapists have long used essential oils 
for healing, emotion and mood.  Aromachologists 
focus on the ambient odors provided by these oils, 
and combine these, as well as other scents, to produce 
complex perfumes. Aromas such as vanilla, bergamot 
and lavender have been found to produce a calming 
effect, while those in the citrus family and geranium are 
considered purifying.  Vanilla, jasmine, rose and ylang-
ylang are warming notes, while clary sage, cinnamon, 
and spearmint are known to stimulate alertness. Rose, 
jasmine, and ylang-ylang are thought to have aphrodisiac 
properties, spearmint and petitgrain are felt to provide 
mental stimulation.  

 The combination of various scents to produce a 
particular fragrance is both an art and a science.  The 
perfume industry is using research tools such as post 
exposure questionnaires or motion-logger watches to 
substantiate claims that certain scents affect mood or 
enhance the quality of sleep. Physiological changes in 
the brain associated with the sense of smell are being 
identified. Researchers are working on scents to alleviate 
anxiety, scents to aid in sustaining attention, improve 
interpersonal relationships, and those that may make 
repetitive or dull tasks more pleasant. 

 The connection between scent and mood in 
endemic to our species, but we are just beginning 
to scratch the surface of the intricacies behind 
this relationship, and also how we can use this 
interrelationship to improve our quality of life.

SCENTS & MOODS
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Connection, and Tony and Tina’s nail polishes named 
for the aura they emit (such as deep red for courage) 
reflect the popular interest in color and emotion. There 
are also psychological tests where your personality or 
career needs are determined by the colors you prefer. 
(Colorwize)

Color defines our world and gives definition to the 
objects around us.  The human reaction to color is based 
on nature’s symbolism, and the human psyche is what 
interprets these colors and gives them meaning.  We 
are just beginning to understand the subtleties of the 
influence of color on our moods and emotion, and how 
we can use this influence to set a positive tone for our 
life.
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COLORS & MOODS

Scientists have studied the effect of color on our mood 
and way of thinking for many years.
Since the time of Pavlov and his experiments with 
salivating dogs, psychologists have known that stimuli 
can take on the properties of other stimuli with which 
they are associated.  Pavlov used a bell and some meat; 
current theorists are focusing on colors and the moods 
with which they are associated.  

Since everyone has different experiences, there will be 
some variability of associations to colors.  There also are 
some correlations that are specific to particular cultures.  
However, there are also universal associations that 
are applicable to nearly everyone.  There is surprising 
consistency among authors who describe these 
associations. (Eiseman, Holtschue, McCauley, Morton)  
Because of its association with nature and vegetation, 
green is associated with growth, fruitfulness and 
renewal.  

Red, being the color of blood and fire, brings feelings of 
warmth, excitement, and passion.  Blues, referring to 
the sky and lakes, associate with spirituality, cleanliness 
and tranquillity.  Yellow is the color of sunlight and fruits, 
and brings feelings of cheer hope, and vitality. Orange, 
with its reference to fire and sunset, evokes feelings of 
energy and excitement.  Purple, which rarely occurs in 
nature, is linked to spirituality, mysticism, and creativity. 
Jill Morton (1997) determined the accuracy of these 
associations with an international database of over 
60,000 individuals.

In addition to mental associations, there are also physical 
responses to color.  Light energy stimulates the pituitary 
and penal glands, and these regulate hormones and our 
bodies’ other physiological systems.  Red, for example, 
stimulates, excites and warms the body, increases 
the heart rate, brain wave activity, and respiration 
(Friedman). 

Bright colors, such as yellow, reflect more light and 
stimulate the eyes.  Yellow is the color that the eye 
processes first, and is the most luminous and visible 
color in the spectrum. There may be effects from colors 
that we do not even understand yet.  Neuropsychologist 
Kurt Goldstein found that a blindfolded person will 
experience physiological reactions under rays of 

different colors.  The skin may be able to “read color” 
and our bodies, minds, and emotions respond (Santa 
Lucia, p. 12).

The effect of colors on emotion is currently a topic of 
much interest. Magazines such as Self, Cosmopolitan, 
McCall’s, American Health and Psychology Today have 
articles describing the association between color and 
mood.  The November 6, 2004 issue of the Cincinnati Post 
contained an article about the effect of color on mood, 
and Realty Times featured and article on November 5, 
2004, about the way that color affects how people feel.  

Color therapy is gaining acceptance in the scientific 
community.  In England, a headteacher improved 
behavior in students using “Kaleidoscope Therapy” in 
which colored lights are projected around a therapy 
room, and children explore emotions through color 
and positive affirmation (Lubbock). In the United States, 
Baker-Miller Pink has been used in jail cells to calm 
prisoners. Dr. Alexander Schauss Ph.D., director of the 
American Institute for Biosocial Research in Tacoma 
Washington stated, “ (pink is a) tranquilizing color that 
saps your energy.  Even the color-blind are tranquilized 
by pink rooms” (Walker, pp. 50-52). Intermittent use 
appears more effective than long term exposure.  

University of Hawaii associate head coach George 
Lumkin was a member of the 1991 staff that saw visitor’s 
locker rooms at Iowa and Colorado State painted pink 
in the belief that the color made players passive. Now 
there is a rule that a visiting team’s locker room cannot 
be painted a different color than the home team’s locker 
room.  In other words, it can be pink, black or any color 
of the rainbow, as long as both locker rooms are the 
same color. (Color Matters)

Alternative medicine is embracing the concept of color 
therapy.  Like aromatherapy, color therapy is used 
to rebalance and heal the body.  According to the 
International Association of Colour, the body achieves 
psychological and physical harmony through the use 
of color’s vibrational energy (Raines). Products such as 
Philosophy’s color therapy bubble bath called Rainbow
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